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Building The
Wireless Future"

December 1, 1997

Ms. Magalie R. Salas
Secretary
Federal Communications Commission
1919 M Street, NW
Room 222
Washington DC 20554

CTIA
Cellular
Telecommunications
Industry Association
1250 Connecticut
Avenue, NW.
Suite 200
Washington, D.C. 20036
202-785-0081 Telephone
202-785·0721 Fax

Re: Ex Parte Presentation
CC Docket No, 96-45 (Universal Service)
CC Docket No, ~4-10'y(E911)
WT Docket No. 97-197 and RM 8577 (Antenna Siting)

Dear Ms. Salas:

On Wednesday, November 26, 1997, Thomas Wheeler, Brian Fontes and Randall
Coleman, representing the Cellular Telecommunications Industry Association ("CTIA"),
met with Commissioner Powell, Peter Tenhula, Legal Advisor and Paul Jackson, Special
Advisor, concerning the referenced rulemakings and related proceedings.

Pursuant to Section 1.1206 of the Commission's Rules, an original and one copy
of this letter are being filed with your office. Ifyou have any questions concerning this
submission, please contact the undersigned.

Sincerely,

Cleveland Lawrence III

WDW.(DM~lh.Wodd .1W""'" Communillllioos on lhe inter,,, ., .......·'...lOm· .:~~. _ It a .ally ha~lt.
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THE COMPETITIVE WIRELESS MARKETPLACE DELIVERS
CONSUMER BENEFITS

• More than 400 wireless companies operate in the U.S. today

• Almost 100,000 direct employees, and more than 800,000 wireless-related jobs

• More than 52 million subscribers, and annual subscriber growth of 10.5 million

• More than $37.5 billion in cumulative capital investment

• $25.6 billion in service revenues from June 1996 to June 1997

• pes competition with cellular is driving per minute prices down by 6 percent or
more annually

• New wireless competition has:

• fostered increasing competition between wireless carriers,
• multiplied consumers' service and technology options, and
• lowered rates
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The Shell Game

More than 18% ofthis consumer's current bill is government charges.

Sample Maryland Bill

Service Fee
Airtime Charges (used 17 free minutes)
Landline Interconnection Charges
Federal Excise Tax (3%)
State and Local Tax
Montgomery County Telephone Surcharge
Maryland 911 Surcharge
Montgomery County 911 Surcharge

Total Service-Related Charges
Total current tal. bill

$14.99
0.00
0.50
0.50
0.83
0.93
0.10
0.50

$15.49
$2.86

Government-mandated surcharges and fees
already increase this consumer's bill by 18.46%.

New Taxes

Federal Universal Service - High CostILow Income Fund
(3.32% - the real effective contribution rate)

Federal Universal Service - Schools, Libraries and Rural
Health Care Fund (0.9% - the real effective contribution rate)

State Universal Service Surcharge - estimated per the FCC's
Universal Service Report and Order at 3 x the Federal rate
(FCC 97-157 at para. 835)

Total attributable to new taxes
Total Taxes

0.50

0.14

$1.96

$2.60
$5.46

New taxes almost double consumer's taxes - taxes increase 90.9 %



ACCOUNT SUMMARY
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PACE

IIIVDICE 110:
INVOICE DATE: NOVEMBER 10, 1997

JUST A REMINDER... AS NOTED BELOW...OUR RECORDS INDICATE YOUR ACCOUNT IS NOW PAST DUE.
IF PAYMENT HAS BEEN MAILED, PLEASe DISREGARD THIS NOTICE.

FOR BILLING INQUIRIES PLEASE CALL CUSTOMER SERVICE AT 1-800-922-0204 OR ·BAM

PREVIOUS BALANCE
PAYMENT
ADJUSTMENTS TO PRIOR INVOICE
PAST DUE· INCLUDES PAYMENTS THRU 11/10/97

SERVICE FEE
EQUIPMENT CHARGES
ENHANCED SERVICES AND BELL ATLANTIC· 10· SERVICES
ADDITIONAL CHARGES AND CREDITS
AIRTIME CHARGES
LANOLINE CHARGES
ROAMER AIRTIME CHARGES
ROAMER LANOLINE CHARGES
FEDERAL EXCISE TAX
STATE AND LOCAL TAX
OTHER FEES AND SURCHARGES
TOTAL CURRENT CHARGES FOR ACCOUNT 00001
TOTAL AMOUNT DUE UPON RECEIPT

PLEASE SEE REVERSE SIDE FOR BILL EXPLANATION

22.88
0.00
0.00

14.99
0.00
0.00
0.00
0.00
0.50
0.00
0.00
0.50
0.83
1. 53

22.88

18.35
$41.23
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BILL EXPLANATION· FOR BILLING INQUIRIES CALL '·800·922·0204 OR -8AM FROM YOUR CELLULAR PHONE.
'··;'1,'····.... • I. I •• , ""!Jt~

Preyiou, ',I,ncl. P,!"nt' 'nd Adju'tment, reflect your account activity for tw~·;p~v,ous month.
S,ryicI F,. includes charges for monthly use of the system as dictated by the Price Plan you have
selected. It is BILLED ONE MONTH IN ADVANCE. Charges are prorated for the first and last months
Eguipmtnt Ch.rp" include any equipment pay~ents you ~ay be ~aking to Bel I Atlantic Mobile.
Enb.Dc,d S.ryic., .nd B.II Atl.ntic. 1ge S,ryic•• cover enhanced services such as local calling area
only, incoming calls only, outgoing calls only, Bell Atlantic. Mobile Messenger· and encryption. Bell
Atlantic. 10. Services include call forwarding, call waiting, three-way calling and busy/no answer
transfer. If applicable, these services are BILLED ONE MONTH IN ADVANCE. Charges are prorated for the
first and last months.
Additional Cb.rp" and Cr,dit, include any billing adjustments. paging service charges and credits for
the invoice period and any account charges, such as late payment charges bil led at a rate of 1.5% of
the unpaid past due balance.
Airtime Cb,rg,. are bill.d ,t per minute rates and allowances, as dictated by your Price Plan or other
offerings made by the Company. Airtime is billed for inbound calls received as well 8S outbound calls
made by the cellular user in their home system. Airtime charges reflect call activity during the prior
bill cycle. Itemization of the charges to each phone is available on the Usage Details section.
L,ndlin, Cb,rg., include Landline, Regional Calling, Toll and Wireless Long Distance c:harges. if
applicable. These charges are in addition to the home airtime charges for your calls and may vary
according to your price plan. L.ndline charges are the handling fees wh.n you place a cellular call
to points within your cellular local calling area that are processed through a local telephone company
You will incur Toll, R.gional Calling or Wirel.ss Long Distance charg.s when you are in a cellular loc
calling area and place a call to a number out,ide that ar.a. Your cellular local calling are. may
differ from your home airtime rate ar.a. Landline. Regional Calling, Toll and Wireless Long Distance
charges may vary while roaming based on the rates of the visited system and BAM. These charges appear
in the usage detail s.ction.
Automatic Cltl D,liy,ry Cbarp" incur both airtime and toll charges on incoming calls, rout.d through
Automatic Call Delivery.
ROI.er Airtime Cb'rg" r.present charges for airtime us.d on another cellular system outside your home
area. Charges may also include daily surcharges. Details regarding this total charge for each phone
are it.mized on the Usage Details section .nd designated by an -R- next to each call. These charges
may include tax on airtime.
Ro•.,r L.ndlin, Cb.rg.s r.pr.,ent landline charg.s incurred while roaming. Details of the calls for
each phone are itemized on the Usage Details section. These charges may include tax on tol I.
1Iu.! include federal. state. local. and other taxes where applicable.

PI ••,. mail .11 corr.,pond,nc. to B.II Atlantic Mobil., P.O. Box 761. B.dmin,t.r NJ 07921·0761

DETACH HERE
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ACtDUHT CHARGES AND CREDITS:
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UJVOICE NO:
mOlt! ·~1T£l·'IIfoYE"ER 10, 1997

fEQERAL EXCISE TAXES 0,00

STlTE AND LOCAL TAXES

OTHER fEES AND SUICHlRGES

HARUAND '11 SURQlARGE

tIOffTCQIIRY '11 SUICHlRGE

IQIAl ACQQUKT CHARGES AND CREDITS

TELEPHONE DETAIL EOR 301

UDICE FEE

MONTHLy SERVICE FEE (FROM 11/11/'7 TO 12/10/'7)

EMHAKCED SERYICES lHD IELL ATLIIIIC! I" SErylCES

CALL DELIVERy

FEQERAL EXCISE Til

STATE AND LOCAL TilES

MARYLANQ

OJHER fEES ANQ SURCHARCES

MONTGOMERY CouNTy TELEPHONE SURCHARGE

0,00

0,60

0.10

0.50

0·'0

PIIIIE USER HAMEl ......

V...II 'ROIIJ ALLOIfANCE

POOLESVILL NO SILVER SPG NO 301 445"- OFFPIC 4 1.20 LCL 0.10
POOLESYILL NO SILVER SPC .., 301 5'~ OFFPIC 4 1.20 LCL 0.10
POOLESVILL MO SILVER SPC NO 3015U....OFFPIC 4 1.20 LCL 0.10
PDDLESVILL NO SILVER SPG NO 301 58~ OFFPIC 2 0.'0 LCL 0.10
POOLESYILL MO SILYER SPC NO 301 5'~ OFFPIC 3 0.'0 LCl 0.10

F-fULl CALL

om
10/11
10/11
10/11
10/11
10/12

DRle
Il& WR

()IJ:O' AM 1
10:14 AM 1
()IJ loa PM 1
09:14 PM 1
10:()IJ AM 1

DRlelNATlNe
LDCATIPN CALLS TO

TELEPIIIIE
IIIIIU

--...URTlME- ----lAIIJLlNE
WI IWl AIIIIIIl WI 1m. AIIIIIIl

mAL
alUm

1.30 YF
1.30 YF
1.30 YF
0.70 YF
1.00 YF

TOTAl AIRliNE ~QB 301 UroD' QlI IALKZ S .'UN 01011
LONG DISTANCE ERYICE PROYIDED BV: ATT

PHIIII£ USER NAME: ROIEIT E ROCHE

BAND 1
IHZONE

OFFPUK
TOTAL

w.u
5
S

MIIllTES
IIS1D-

17
17

,.
MIIIITES
w.aa

17
17

BILUlLE
MIIIITES

o
o

AlITIME
A1IIIIIL

0.00
0.00

TDIAl ACIlllry FDR ALL IAIDS QN TALr' S MDpLAH DIQI:

TOTAL INCOMING CAllS:
TOTAL OUTGOINe CALLS:
TOTAL NUMBER OF CALLS:

o
5
5

DIRECTDRV ASSIST/INFOASSIST CALLS:
TOTAL PRIOR MONTH CALLS:
PRIOR MOHTH AIRTIME AMOUNT:

o
oso.00
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. ··n..CUSTOMER ACCOUNT NO: _

IDTAl UIIQUNE FOI 301

INVOICE '110:
INVOICE DATE,: NOVEMBER ID, 1997

RAn
!WJm
DAY

TOTALS

-LDCAL
taw AIIIIIIl

5 0.50

5 0.50

-lEC-
w.u AIaIIII.

a O.DO

a 0.00

-TOTAl
w.u AIIIlIIl

5 0.50

5 SO.50

B.ll Atlantic Mobil. provld.s bllllnl s.rvlc.s for AT&T Co.-unlcatlons and Sprint Co..unicltions. Servic.s provided by
AT&T and Sprint ara Indicated as HAT THand HSPT" resp.ctivel" in thl landlln. TVPE COJUin. Thlre is no conn.ction b.t,
B.11 Atlantic Mobil. and thes. Intlr-exchan9' clrrilrs .
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PLEASERI



Wireless Safety

60,000 completed emergency calls per day over wireless phones

How to improve it:

• Improve antenna siting
• Establish 911 as the nationwide emergency number
• State-wide standards for public safety answering points (PSAPs)

CTIA Foundation For Wireless Telecommunications

Communities on Phone Patrol (COPP)

• In the first twelve months of operation, COPP has provided wireless
phones to more than 7,600 neighborhood watch groups, enabling
300,000 volunteers to communicate instantly with police

• COPP phones were used to report 32,000 crimes per month
• Police response time lowered to 4.5 minutes, on average, when COPP

phones are used (an average decrease of two minutes)
• COPP have saved thirty-four lives since the program was initiated

ClassLink

• ClassLink saves each teacher an average of 22.5 days of effective
teaching time over the course of the school year

• In the first 100 ClassLink schools, wireless technology adds more than
67,000 days of effective teaching time annually -- worth more than $14
million.

• Survey results show that a wireless telephone was by far the most
desired classroom tool, and teachers consider a wireless phone more
important than Internet access by a margin of two-to-one

• Wireless technology offers the most cost-effective means of access to
communications in thousands of older schools across America

Wireless Alliance for Safe Families

• Provision of wireless phones to battered women and those working
with abused children increases their safety and security by enabling
immediate communication with police and medical personnel

• Abused women are given pre-programmed 911 phones to enhance
their ability to seek help at all times


